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Just In
AFPD's Annual Trade Dinner is 
fast approaching!

After a brief recess from holiday festivities, it will 
soon be time to don the tuxedos and gowns for 
the AFPD 92nd Annual Trade Dinner and Ball. 
The premiere event for the food, beverage and 
petroleum industries, this year's theme is "Viva 
Las Vegas." The evening features Penna's 
trademark hors d'oeuvres, a fabulous dinner, 
a Scotch-Cognac-Cigar bar after dinner and 
casino-style entertainment. One lucky guest 
win win a trip to Las Vegas!

This year's program will feature a special 
memorial tribute to the life of past AFPD 
Chairman Frank Arcori. "Frank was an active 
member of AFPD and his devotion helped to 
shape our association into what it is today. At 
the Trade Dinner, we will celebrate Frank's life 
and honor his contributions to our industry," said 
Fred Dally, AFPD chairman.

The event takes place on Friday, January 25 
at Penna's of Sterling on Van Dyke Road in 
Sterling Heights. See page 6 for details or call 
Michele MacWilliams at (248) 671-9600 fa  
sponsorship opportunities and tickets.
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WIC EBT begins rollout
The Michigan Department of 

Community Health (DCH) is 
expanding the Electronic Benefits 
Transfer (EBT) program for clients 
and vendors participating in the 
Women. Infants and Children (WIC) 
program. As many of you are aware, 
the ACS Government Solutions 
(ACS) WIC EBT pilot has been 
operating successfully in Jackson 
County since March 2007.

The WIC EBT regional 
implementation will begin in January 
and continue into November. Each 
month during this period, vendors 
located in a specific group of counties 
will be converted to electronic WIC 
processing; clients will be issued a 
Michigan WIC Bridge Card to use at 
your store to redeem WIC benefits. 
You can check AFPD's website 
at www.afdom.org for the County 
Rollout Schedule to see when you 
will need to have your store ready. 
Conversion of each region from paper 
WIC coupons to the WIC EBT card 
will take up to three months. You will 
need to continue to accept WIC paper 
coupons along with the new WIC 
EBT card.

ACS is currently preparing for 
the statewide expansion, which 
will include notifying each WIC
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authorized vendor well in advance 
of the anticipated conversion 
date. Along with the conversion 
notification, ACS will mail a packet 
of information that includes two 
copies of the ACS WIC EBT Vendor 
Agreement and related materials. All 
authorized WIC vendors must sign the 
ACS WIC EBT Vendor Agreement in 
order to begin processing WIC EBT 
transactions. If you fail to complete 
the required ACS paperwork 
within the timeframe indicated in 
the letter accompanying the ACS 
WIC EBT Vendor Agreement, you 
will not be able to process WIC 
EBT transactions.

ACS will be installing new 
VeriFone Vx570 POS self-contained 
terminal/printer, UPC wand scanner, 
and PIN pad at your store. If 
you currently use ACS supplied 
VeriFone 3730 POS equipment for

processing EBT Food Stamp or 
Cash transactions, ACS will replace 
that equipment with the VeriFone 
Vs570 POS terminal which will be 
programmed to process Food Stamp, 
Cash, and WIC EBT transactions.

After ACS receives your signed 
ACS WIC EBT Vendor Agreement 
and other required paperwork, 
we will contact the vendor and/or 
corporate office to discuss equipment 
deployment and communication line 
requirements. Then, you will be 
contacted by Mustang Microsystems 
to schedule equipment installation and 
training. Training will be conducted 
after installations have been 
completed and should take no more 
than 30 minutes.

If you have any questions or 
concerns, please call the ACS Vendor 
Information Helpline at 800-222-7757 
or AFPD at 800-666-6233.

Legislative Update
By Jane Shallal 
AFPD President

Federal Cigarette Tax Increase 
Defeated — Efforts at increasing the 
tobacco tax were thwarted when 
President Bush vetoed Congress’ 
bill which included a 6l-cent-per- 
pack increase in the federal tobacco 
excise tax to pay for expanding State 
Children's Health Insurance Program 
(SCHIP). Attempts to override the 
presidential veto failed when there 
were insufficient votes for a veto. 
AFPD will continue to educate 
legislators that increasing excise taxes 
serves only to encourage consumers 
to seek illegal, tax-free sources 
for their cigarettes and threatens

the safety of convenience store 
employees by increasing the incidence 
of cigarette theft. Thanks to all of 
you who helped generate letters and 
emails to our federal representatives.

Credit Card Interchange Fees -  
An investigation continues into 

the high interchange fees charged 
by credit card companies. Credit 
card companies and their banks 
collected more than $36 billion in 
interchange fees last year alone, 
up 17 percent from 2005 and 117 
percent since 2001. With the price of 
gas at more than $3 a gallon, credit 
card companies and their banks are

Legislative Updates,
Continued on page 4.
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All things that change are still the same
By Fred Dally 
AFPD Chairman

“In times like these, it pays to 
remember that there have always 
been times like these.” That quote is 
from Ed Walzer, longtime editor of 
Progressive Grocer.

It’s worth thinking about as we 
move into a new year, faced with 
the challenges that it brings. AFPD 
began over 97 years ago, and believe 
it or not. retailers had many of the 
same concerns then as they do today.

Think about today's major issues 
and how they have and have not 
changed:

Shoppers: Today we talk about the 
complexity of consumer demands, 
made only more complicated by the 
new waves of shoppers arriving daily 
in the U.S. from far away lands. Yet. 
the world 90 years ago was equally 
challenged. The only differences 
in the immigration patterns are

the names of the countries those 
immigrants left.

What has kept good retailers 
- and manufacturers - relevant 
for all these years is the ability to 
understand the changing nature of 
their own communities and to stay 
in touch with the needs and wants 
of the shoppers they serve. That 
means new products, new services 
and new thinking.

Competition: Today we are all 
challenged by large chains with 
their consolidated buying power. 
However, every decade has seen the 
emergence of competition that has 
threatened, challenged and reshaped 
the industry. If you think about it, 
most of the store formats that exist 
today didn't even exist in the 1920s 
and before. The supermarket wasn't 
created until the 1930s. there was no 
such thing as a “convenience store,” 
and drug stores simply sold drugs.

Today’s retailers are doing

The Grocery Zone
By David Coverly

everything they can to keep up with 
the times and give shoppers the 
experience they seek, just as they had 
around the turn of the last century.

Whatever the issue, the similarities 
are striking. If you think there is 
uncertainty in our world today, think 
about 1926 with the First World 
War still a vivid memory and with 
communism and fascism growing 
around the globe. The Roaring 20s 
were soon to give way to the Great 
Depression. And while we marvel at 
our new technologies today, the '20s 
were an equal period of new ideas 
and invention, even if today those 
technologies seem dated to us.

If retailers from the first part of the 
20th Century were here today, they 
would see so much that has changed 
and yet. so much that is the same. 
They would also see that great ideas 
about serving customers, utilizing 
modern technologies and changing 
with the times, are still the keys to a 
successful operation.

I would like to wish all AFPD 
members a very happy, healthy, safe 
and prosperous New Year!

Contact AFPD: 
EXECUTIVE OFFICE 
30415 West 13 Mile Rd. 
Farmington Hills, Ml 48334 
OHIO OFFICE 
5455 Rings Rd., Suite 100 
Dublin, OH 43017
1-800-666-6233 
Fax 1-866-601-9610 
www.afdom.org
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Legislative Updates,
Continued from front page.

collecting as much as 8 cents a gallon 
in interchange fees. Americans pay 
the highest interchange fees in the 
world, an average of two percent, 
compared with less than one percent 
in most other industrialized countries. 
Lawmakers' concern over interchange 
fees has heightened recently. AFPD 
is working in Michigan and closely 
with national organizations to urge 
U.S. Representative John Conyers 
(D-MI) (who is leading the House 
Judiciary Committee investigation 
on the interchange fees) to introduce 
legislation that would prevent credit 
card companies from engaging in 
these unfair credit card practices.
We appreciate your responding to 
our request to generate letters to 
Congressman Conyers and will 
keep you posted on any important 
developments on this issue.

Michigan Budget - Michigan 
Governor Jennifer Granholm and 
the legislature averted a government 
shutdown by a last-minute budget fix 
which included a tax increase aimed 
at reducing the state's $1.7 billion 
budget deficit. Prior to that, the 
Michigan Business Tax was enacted, 
cutting taxes for more than seven out 
of 10 Michigan businesses, including 
both small businesses and Michigan’s 
major manufacturers.

Michigan Lottery — Extra Prize 
Payout: In November I testified 
before the House Regulatory Reform 
Committee regarding our efforts to 
pass a bill to prohibit additional prize 
payouts of winning lottery tickets.
The Committee unanimously voted in 
support of House Bill 5102 introduced 
by Representative Barbara Farrah. The 
Bill eventually passed in the Michigan 
House of Representatives and is now 
awaiting approval by the Senate.
AFPD also expects to testify in support 
of the bill before the Senate.

Food Stamp Split Issuance 
Bill- This past month, I testified in 
Lansing, along with a number of 
retailers, before the Families and 
Children Committee on the House 
Bill for twice-monthly issuance of 
food stamp benefits. The lengthy 
committee hearing involved 
testimony from those in support of 
the bill and in opposition of the bill. 
AFPD and its members urged twice- 
monthly payments. Department of 
Human Services offered to stagger 
payments over a 20-day period, but 
still issue payments once per month

to a recipient. Representative 
Meisner (sponsor of the Bill 4923) 
and Senator Scott’s (sponsor of the 
Senate Bill 120) aide. Dawn Pline, 
also offered testimony in support of 
the bills. However, our state efforts 
for split issuance of food stamps are 
being stymied on the federal level. 
U.S. Senator Harkins from Iowa has 
introduced language in the Federal 
Farm Bill that would prohibit any 
states from implementing a split 
issuance of food stamp benefits.
As federal law, if passed, will 
trump the state bill. We are now 
fighting a federal battle to remove 
the language in the federal bill 
introduced by Senator Harkins. 
AFPD has been working hard with 
our federal associations to help us 
in this regard and are personally 
speaking to U.S. Senators from 
Michigan and other Committee 
members regarding our position.

Michigan Reverse Vending 
Legislation Senate Bill 822 -  A bill 
has been introduced to prohibit the 
sale or lease of “reverse vending 
machines” (the automated bottle and 
can return machines used by stores to 
collect beverage container returns and 
calculate customer deposit refunds), 
unless the machines are capable of 
capturing and destroying at least 85 
percent of the “foreign" containers 
(those on which no deposit was paid), 
and not giving customers a credit for 
these. The bill establishes regulations 
and enforcement provisions related 
to these machines. Michigan House 
Bill 5148 requires all returnable 
beverage containers sold in the state 
to have a bar code that the machines 
can read and which indicates whether 
or not they are Michigan retun a bles. 
AFPD has been working with affected 
groups and legislators concerning 
this legislation to resolve the issue of 
“foreign container' redemption and 
to ensure that costs of any resolution 
will not affect grocery retailers using 
such machines.

Ohio Commercial Activities 
Tax -  Efforts to extend the CAT 
tax exemption for motor fuel have 
failed and motor fuel will now be 
taxed under the CAT (Commercial 
Activities Tax), a tax imposed on Ohio 
businesses and other entities generating 
business income. The tax, said to be 
an excise tax for the privilege of doing 
business in Ohio, is based on gross 
receipts rather than the net worth or 
net income of the business. The tax 
itself is levied in two parts. Businesses 
with annual gross receipts between 
$150,000 and $1 million pay an annual

fee of $ 150. Those with receipts above 
$1 million pay $150 plus a tax rate of 
0.26% on gross receipts in excess of 
$1 million. Taxpayers may not bill 
nor invoice the CAT to another entity 
(i.e., itemize the CAT on an invoice) 
the way sales tax and excise taxes are 
added to the price charged. However, 
a taxpayer may be including it in the 
price it charges for goods or services 
in an effort to recover the CAT. Watch 
your supplier invoices for fuel and 
groceries to see if the CAT is being 
added as a line item on the invoice. 
The supplier cannot do so. Consult 
with your tax advisor/accountant.

Ohio Workers’ Compensation 
Discount -  I testified at a Public 
Hearing before an Ohio Bureau 
of Workers’ Compensation Panel 
regarding a proposed change in 
the premium discount program for 
groups. AFPD attested that the group 
rating discount program provides 
significant cost breaks to hundreds of 
AFPD members and any reduction in 
premium discounts would seriously 
affect members. I testified that the 
proposal to trim the group rating 
discount from the current 90% to 80% 
would result in doubling a company’s 
premium and asked the Panel to vote 
against the proposal.

OTHER ACTIVITY

• AFPD has been appointed to serve as 
Co-Chair of Detroit Economic Growth’s new 
Grocery Store Attraction Task Force. The 
taskforce - consisting of grocery retailers, 
wholesalers and distributors, retail food 
associations, real estate developers, 
government representatives, and funding 
sources such as banks and foundations
- consists of experts in the industry who will 
review and recommend specific strategies 
to increase the number of full-service 
grocery stores within the City of Detroit. The 
program will hopefully improve economic 
growth of grocery retailers in the city. Look 
for additional information concerning this 
exciting program in the near future.

- The AFPD has been named Co-Chair 
of the Food Systems Committee of City 
Connect Detroit and Kellogg’s Food and 
Fitness Initiative. Funding has been 
provided by the Kellogg Foundation to 
develop a long term plan to help the Detroit 
community embrace active living and healthy 
eating. I serve as Co-Chair of the food 
systems committee which is mapping out an 
action plan for the food distribution system 
so that the retail and wholesale grocery 
community can support healthy children and 
help to provide youth and families access to 
local healthy food

Calendar
January 25, 2008
AFPD Annual Trade Dinner & Ball 
"Viva Las Vegas!"
Penna’s of Sterling, Sterling Heights, Ml 
Contact: Michele MacWilliams 
1-800-666-6233

April 28 & 29, 2008
Michigan AFPD Annual Trade Show 
Rock Financial Showplace, Novi, Ml 
Contact: Cathy Willson 
1-800-666-6233

June, 2008
Ohio AFPD Annual Trade Show 
Cleveland, OH 
Contact: Cathy Willson 
1-800-666-6233

July 16 , 2008
AFD Foundation Golf Outing 
Fox Hills, Plymouth, Ml 
Contact: Michele MacWilliams

January is...
• International Coffee Gourmet Month
• National Dried Plum Breakfast Month
• National Fiber Focus Month
• National Hot Tea Month
• National Retail Bakers Month
• National Soup Month
• Oatmeal Month
• Wheat Bread Month
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Petroleum News & Views
Information of Interest to Petroleum Retailers, and Allied Trades

Ohio UST inspections
By Paul Harvey 
Ohio Correspondent

Tank owners in Ohio have been 
receiving visits from state inspectors 
looking at everything from inventory 
controls to safety measures in the 
workplace. Bob Barbero, CPCU, 
owner of USTI. AFPD’s Ohio UST 
insurance program administrator, 
said inspectors also are checking 
spill detection devices, and tank 
owners are being asked for proof 
of financial responsibility. Proof 
of financial responsibility is the 
deductible for UST liability policies 
with the State of Ohio.

The state inspectors are looking 
to see if Ohio UST owners are in 
compliance, and self-insurance for 
individual store owners generally is 
not the answer. Many owners are

still claiming self-insurance and upon 
inspection, they are being told to 
rectify this with insurance or a bond, 
or a letter of credit.

There are more inspectors on the 
streets now because Ohio received 
money from the federal EPA to 
inspect every site at least once 
every three years. They are starting 
with older sites that haven’t been 
inspected in years. Larger sites, 
especially those with transfers or sell 
outs, have usually been inspected so 
the State now is reaching down to the 
smaller group. Barbero noted that 
many of these owners are contacting 
USTI to get insurance coverage or 
bonds on their tanks. For additional 
information, contact Bob Barbero. 
USTI, at (440) 543-8207 or 
(216) 554-8202.

Northeast Ohio ozone spike 
means gas hike

High ozone readings in northeast Ohio may soon lead to cleaner but more 
expensive fuel for motorists in Summit, Portage, Medina, Cuyahoga, Lake, 
Geauga and Ashtabula counties. Mandates for fuel with a lower Reid Vapor 
Pressure are expected in the near future, according to Heidi Griesmer of the 
Ohio Environmental Protection Agency (OEPA). The same fuel must be 
dispensed at outlets in four counties around Cincinnati, added Griesmer. The 
new fuel requirements will be part of a state compliance plan that the Ohio 
EPA will finalize next spring and submit to the U.S. EPA, said Griesmer.

Marathon on the move
Marathon Oil Corp. has reached 

an agreement to buy four Citgo oil 
terminals in Ohio. The purchase 
includes a terminal in Dayton, 
and ownership interest from Citgo 
in Inland Pipeline. The pipeline 
supplies six terminals in the 
Buckeye State, with two origination 
points in Lima and Oregon. Ohio. 
The pipeline feeds Tallmadge, 
Oregon, Dayton. Dublin, Canton 
and Cleveland. A Marathon press 
release said the deal is expected

to close before the end of the year. 
“The acquisition will increase 
Marathon’s flexibility in supplying 
transportation fuels to the Midwest,” 
explained Doug Sparkman.
Marathon senior vice president. 
Transportation & Logistics.
“It demonstrates Marathon's 
commitment to making quality 
fuels available to our customers by 
opening new market opportunities 
in Dayton and Tallmadge, as well as 
new pipeline markets."

Petroleum 
updates
By Ed Weglarz
AFPD Executive Vice President of Petroleum

Issues directly affecting our industry 
are being resurrected every day. The 
AFPD has been actively representing you 
to ensure your interests are protected.
Here are a few of the issues that we are 
addressing:

• At a recent legislative dinner, we met with a number of State of 
Michigan Senators and Representatives and expressed our displeasure 
with the ever-increasing tax, fee, and regulatory burdens placed upon 
small business people in the state. We maintained to legislators that 
our members are providing jobs, while all the economic assistance 
and benefits are being extended to the industrial, manufacturing and 
technology segments that are laying off employees in droves. The 
independent retailers and small businesses should not repeatedly be the 
target of increased revenues for the state. Legislators seemed receptive 
to working with AFPD on issues affecting retailers.

• AFPD serves as a member of the Energy Act of 20P5 Training 
Task Force to develop training for employees at retail gasoline outlets 
as required by the Energy Act of 2005. All employees at gasoline 
retail outlets must be trained and pass a test regarding the operation of 
the electronic underground storage tank monitors. AFPD is seeking 
designation to be the authorized trainer for the States of Ohio and 
Michigan. This training will assist AFPD members by ensuring they 
are in compliance with the employee training mandates of the Energy 
Act of 2005.

• Crude oil prices—In a recent speech at the Detroit Economic Club, 
Marathon Petroleum Company Chairman Clarence Cazalot stated: “In 
ten to 15 years, today will be known as the good old days!” The easy 
crude oil has been discovered and used, the cost of extracting crude will 
continue to increase, and other economies will compete with the USA for 
supply of finished product. Therefore, it’s a pretty safe bet that the price 
of crude oil and gasoline will continue to increase, so plan accordingly.

• Scam update—A group of con artists is apparently using the threat 
of missing jury duty to obtain identification information. Recently, some 
"officials” were canvassing neighborhoods, telling people that they were 
in contempt of court for not appearing for jury duty. The “official” then 
asks for a name, birth date, and a social security number to confirm the 
error on his list. Court officials only contact prospective jurors—and 
those that do not appear—by mail, never by telephone or in person. 
Prospective jurors can call courts, but courts do not initiate those calls. 
And courts never call prospective jurors to get financial information.
Be aware of this identity theft scam! Warn your employees not to 
provide information to inquirers and to refer the caller to you or 
your manager. These con artists are canvassing small businesses and 
neighborhood subdivisions.



Featuring  
a Special Tribute to 

Past AFPD Chairm an
F R A N K

A R C O R I

A s s o c ia te d   Food & P e t  roleum
D e a le rs, In c .

Penna's o f Sterling • 6:30 p.m.
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Tobacco sales to minors at 10-year low
The percentage of U.S. retailers 

that sold tobacco to underage 
customers during unannounced 
stings last year dropped to the 
lowest rate in a decade, according 
to a recent government report cited 
by The Free-Lance Star. For the 
past 10 years, the U.S. Substance 
Abuse & Mental Health Services 
Administration (SAMHSA) has 
overseen a national program to 
prevent tobacco sales to people 
under the age of 18. The department 
has requirements that all 50 states

and the District of Columbia must 
follow or risk losing federal grants 
for substance abuse prevention and 
treatment. States enforce the laws 
through annual random inspections 
of vending machines and stores 
selling tobacco. The results are 
reported to SAMHSA, which has 
a goal that 20% of retailers or less 
violate tobacco laws.

For the first time since the inspection 
program started in 1996. every state 
met the 20% target last year, the 
report said. About 10.9% of tested

retailers violated the underage sales 
laws last year, down from 17.5% 
in 2001 and 40.1% in 1997. “This 
report on decreasing tobacco sales to 
minors shows state tobacco control 
efforts are working,” SAMHSA 
Administrator Terry Cline said in a 
statement. At 2.2%, Arkansas had the 
best compliance rate last year. Kansas' 
19.2% rate was the highest, said the 
report. Ohio's compliance rate was 12% 
while Michigan's results were 15%.

Jeff Lenard, spokesperson for the 
National Association of Convenience

Stores (NACS), was pleased with 
the results. He said current efforts 
of training clerks on underage sales 
laws will continue. “While it’s good 
news, we want to do better," Lenard 
told the newspaper. “Any sale to a 
minor is one too many.” The We 
Card Program has been effective in 
stemming the illegal sales of tobacco. 
We Card, a training program to lower 
the violation rate, started in 1995. 
Clerks learn to recognize real and fake 
IDs. The logo is commonly displayed 
at sales registers. -CSP Daily News

Ohio Workers' Compensation group rating timeline
Have you requested your free 

workers' compensation group rating 
savings estimate? If not, there is 
still time to do so. The Frank Gates 
Service Company, AFPD’s group 
rating plan administrator, is currently 
analyzing employers for placement in 
their 2008 group rating program. Here 
arc some important dates along the 
enrollment timeline:

• October 2007-February 2008:

Group rating savings estimates and 
enrollment invitations are issued to 
employers who submitted AC-3 forms, 
as well as current group members.

• February 2008: The deadline 
for Frank Gates to submit enrollment 
materials to the Ohio Bureau of 
Workers’ Compensation (BWC) is Feb. 
29, 2008. However, since the BWC 
may be changing how the groups are 
filed, clients should submit materials

no later than February 27 to allow time 
for processing prior to the February 
29 deadline. Also, payroll reports are 
issued reflecting group rating discount 
for those who enrolled in group 
programs back in February 2007.

All Ohio employers should take 
advantage of this valuable AFPD 
member benefit. To request your free, 
no-obligation savings estimate, call 
(800) 395-4119 or visit

www.frankgatesgroups.com and 
submit an online AC-3 today.

Frank Gates has more than 60 
years of experience in the workers' 
compensation industry. Their 
strength and credibility ensure our 
group provides the best results.
For questions, please contact Rich 
Elsea at Frank Gates at (800) 777- 
4283 or (614) 766-8721; or email at 
relsea@frankgates.com.

@ 5 mile and B u r t -  
Come see for yourself!

Category dominance

City
Solutions

for growth
Narrars Party Store

Contact Tom Hesslau for more details—5 17-8 19-4880
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Jon A. Husted leads House to a 21 percent income tax cut
The following are questions and responses with Ohio Speaker of the House Jon A. Husted

Speaker of the House 
Jon A. Husted
Ohio 37th District-Republican
Chair, House Rules and 
Reference Committee
Chair, Joint Legislative Ethics 
Committee

By Kathy Blake

What do you believe to be the main 
issues that you have dealt with in 
the past 7 years?

We've accomplished a great many 
things in my time here in the House 
and during my tenure as speaker. 
Among them:

• Leading the passage of the largest 
income tax cut in Ohio history, a 
21 percent across-the-board 
reduction for every Ohioan.

• Leading the passage of the most 
fiscally conservative state budget 
in more than 40 years.

• Reforming Ohio's outdated tax 
code to help Ohio compete for 
jobs in the 21st century.

• Providing record funding for 
schools and leading landmark 
efforts to improve school choice 
options for children and parents 
-  including the passage of 
Ohio’s first free-standing school 
choice legislation -  and creating 
the $100 million Choose Ohio 
First Scholarship Program.

• Establishing a new process to 
foster better bipartisan working 
relationships in the Ohio House.

Please explain the changes to the 
Ohio tax code.

When I first became Speaker of the 
Ohio House, I identified our number 
one priority to be the transformation 
and revitalization of Ohio’s economy 
to create new and better jobs in our 
state. Our tax code was outdated 
and antiquated and nothing had been 
done for decades to bring about real 
reform. What we needed to do was 
institute a tax reform package, the 
likes of which no one in Ohio had 
ever experienced. And that’s exactly 
what we did. Among the reforms we 
passed, were the following:

• Cut the personal income tax by 
21 percent across-the-board
to give all Ohioans a personal 
income tax cut, allowing Ohioans 
to determine how best to spend 
those dollars.

• Cut the sales tax to 5.5 percent. 
We reduced the sales tax paid in 
Ohio by consumers (effective 
July 1 , 2005).

• Phased out the corporate 
franchise tax over five years
-  eliminated the unfair corporate 
franchise tax, a tax that had both 
high rates and low collections.

• Eliminated the tangible personal 
property tax -  an onerous tax that 
discourages growth and 
investment. We phased out
the tangible personal property tax 
over four years and exempted 
new machinery and equipment 
purchases. Cutting taxes is good 
for people, government and the 
economy. As I expected, we cut 
the income tax and as a result our 
income tax receipts are exceeding 
expectations.

What skills do you use the most 
on a daily basis as Speaker of 
the House?

By far, I utilize the skills 
of listening, reasoning and 
decision-making. There are many 
responsibilities in leading a chamber 
of 99 members in a socially and

economically diverse state and I 
draw upon my abilities to listen to all 
sides of an issue and build consensus 
on matters of importance. Also, 
determination and perseverance to 
overcome the obstacles that confront 
me along the way are critical.

As chair of the Rules and 
Reference Committee, what are 
your duties? What is the primary 
goal and duties of that committee?

The House Rules and Reference 
Committee primarily takes action 
in the movement of any legislation 
that comes through the House. In 
order to be assigned to committee 
for a hearing process, legislation 
must be approved and assigned 
by the Rules and Reference 
Committee. Moreover, before a 
bill comes to the entire chamber 
for a full vote, legislation must, 
once again, come through the 
Rules and Reference Committee. 
The members of this committee 
and I, as chairman, review the bills 
and assign them to other standing 
committees in the House.

What cities are in the 37th district?
The 37th Ohio House district 

comprises portions of Montgomery 
County, including the cities of 
Oakwood, Moraine. West Carrollton, 
Miamisburg, Kettering and Miami 
Township.

Since you are in your 4th and final 
term in the House, do you plan to 
run for the Ohio Senate next year

Yes, I have recently announced 
my intent to run for the 6th Senate 
District -  which is composed 
primarily of the suburbs to the 
north and south of Dayton as well 
as the rural townships and small 
towns in western Montgomery 
County. It has been an honor to 
serve Montgomery County thus 
far and while in the House I have 
accomplished many of my goals 
for Ohio. However, I simply cannot 
walk away when there is more 
work ahead of us and I have the 
passion to get the job done.

In your former position as Vice- 
President of Business and 
Economic Development of 
the Dayton Area Chamber of 
Commerce, what were your 
priorities and responsibilities?

1 focused on economic 
development and governmental 
affairs. Among my priorities were  
workforce development, to match 
people to available jobs; improving 
the transportation infrastructure in 
the region; and helping business 
overcome government barriers to  
entrepreneurial success.

Personal
Husted is an Ohio native. He 

attended the University o f Dayton, 
where he earned All-American 
Defensive Back honors as a member 
of the 1989 Division III National 
Championship football team. He 
graduated in 1989 with a Bachelor of 
Arts in Education and in 1992 with a 
Master o f Arts in Communications.

After receiving his Bachelor’s 
and Master’s degree at UD, Husted 
stayed in the Dayton area and 
worked for the Montgomery County 
Commmissioner's and then on to the 
Dayton Area Chamber o f Commerce.

Husted lives in Kettering with his 
wife and two children.

To contact him, write Speaker 
Jon Husted, Ohio House of 
Representatives, 77 S. High St,
14th Floor, Columbus, OH 43215- 
6111; call (614) 644-6008 or email: 
district37@ohr.state.oh.us.
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ASSOCIATEDis rA F P D
FOOD & PETROLEUM DEALERS, INC.

W e d n e s d a y , J u n e  1 1 ,  2 0 0 8
l-X  CENTER

O n e  l-X  C e n te r  D rive , C le v e la n d , O h io , 441 35

Show Hours: Wed., June 11, 2008 • 12-6p.m.
Ask your sales rep for tickets, or call 800 -66 6 -6 233  for free tickets.

Admission ticket required. $12 at the  door.

Call AFPD for more information: Toll Free: 800-666-6233 
or Toll Free Fax: 866-607-9610

AFPD's Ohio selling trade show, attracting buyers from: 
convenience stores, supermarkets, service stations, 
specialty stores, bars, restaurants and drug stores.
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Material safety data sheets and 
maintenance schedules
By Howard Cherry, CECM 
Environmental Services of Ohio

OSHA requires that copies of 
Material Safety Data Sheets (MSDS) 
for chemicals in a given work 
site must be readily accessible to 
employees. As a source of detailed 
information on hazards, they must be 
readily available to workers during 
each shift. Employers must prepare 
a list of all hazardous chemicals 
in the workplace. When the list is 
complete, Howard Cherry, AFPD's 
Safety Director, recommends

checking that list against the 
collected MSDS that the employer 
has received. If any MSDS are 
missing, the employer must contact 
the supplier, manufacturer, or 
importer to obtain the missing 
MSDS Note that a record of this 
contact must be maintained.

As we flip our calendars to a new 
year, Cherry urges shop owners 
to review tool and equipment 
maintenance schedules. A set 
maintenance schedule is the best way 
to keep these items in good working 
order. Owners should, along with a

schedule, perform visual inspections 
daily, especially on things that pose 
the greatest risks. Maintenance 
schedules should be checked for 
currency, and employees should 
be reminded to let you know the 
moment they suspect a tool or piece 
of equipment might be faulty.

Remember, if your employees, 
including any new employees, have 
not been trained according to OSHA 
standards, you could be facing costly 
injury claims and OSHA fines. To 
schedule a safety training class, contact 
Cherry at (800) 798-2594.

Ohio minimum wage set to 
January 1, 2008

Ohio's minimum wage will increase 
on January 1 , 2008 to $7.00 per 
hour for non-tipped employees 
and to $3.50 per hour for tipped 
employees, plus tips. Ohio's current 
minimum wage is $6.85 per hour 
for non-tipped employees and $3.43 
per hour for tipped employees, 
plus tips. On January 1, 2008. the 
increased minimum wage will apply 
to employers who gross more than 
$255,000 per year. Currently, Ohio's 
minimum wage applies to employers

who gross over $250,000 per year. 
The constitutional amendment passed 
by voters in November 2006 states 
that Ohio's minimum wage shall 
increase on January 1 of each year 
by the rale of inflation. The increase 
is tied to the Consumer Price Index 
(CPI) for urban wage earners and 
clerical workers for the prior 12- 
month period as of September 30.
The CPI rose 2 percent from October 
1, 2006 to September 30, 2007. The 
amendment also states that the wage

increase on

rates shall be rounded to the nearest 
5 cents. Ohio’s minimum wage 
applies to Ohio workers, except for 
14 and 15 year olds and employees 
who work for employers who 
currently gross less than $250,000 
per year or below $255,000 after 
January 1 , 2008. The federal 
minimum wage applies for these 
employees. Information on Ohio's 
minimum wage as of January 1, 
2008 is available at www.com.state, 
oh.us/laws/pub/Minimum Wage.pdf

AFPD welcomes two new team members!

Anthony
Kalogeridis

Please help us welcome 
Anthony Kalogeridis, the new 
advertising sales manager for 
the AFPD Food & Petroleum 
Report Anthony has a 
great deal of professional 
experience in advertising 
sales, and is eager to help 
you make the most of your 
marketing budget.

Anthony has assumed Cathy 
Willson's duties in advertising 
so that Cathy can devote 
more time to our four growing 
trade shows in Michigan and Ohio.

Anthony Kalogeridis is a resident 
of Grosse Pointe Park. He is married with two children. 
To reach him, call him at (313) 884-3550 or email him at 
anthonykal@comcast.net

The Associated Food & Petroleum 
Dealers has a new Michigan Field 
Representative. Ray Putrus will call on 
food and petroleum retailers to explain 
the many benefits and services provided 
by AFPD.

Ray has fifteen years experience in 
the retail industry. His past endeavors 
include managing a liquor store, owning 
a Shell station, working in the furniture 
industry and financial industry.

Ray is taking the AFPD message directly 
to food and petroleum retailers, by visiting 
them at their place of business, starting first 
Southeast Michigan.

Ray Putrus

in I f  you see
Ray, please

Ray Putrus is a resident of West Bloomfield. He 
is married with three children. To reach him, 
call his cell phone at (248) 931-3473.

welcome him 
into your place 

o f business!

OSHA issues 
new combustible 
dust instruction

The Department of Labor \  
Occupational Safety and Health 
Administration (OSHA) recently 
issued new safety and health 
instructions for workplaces that 
handle combustible dusts that 
may have the potential for a dust 
explosion.

"With this National Emphasis 
Program, we will focus our efforts 
on the fire and explosion hazards 
that may exist at facilities where 
combustible dusts accumulate." 
said Assistant Secretary of Labor 
for OSHA Edwin G. Foulke, Jr. 
"A combustible dust fire and/or 
explosion is a potential hazard 
to America’s working men and 
women. This instruction will be a 
valuable resource for those who 
inspect industrial facilities in the 
United States.”

Combustible dusts are often 
either organic or metal dusts that 
are finely ground into very small 
particles, fibers, chips, and/or 
flakes. These dusts can come 
from metal, wood, plastic and 
organic materials such as grain, 
flour, sugar, paper, soap and dried 
blood Dusts can also come from 
textile materials.

The new instructions are 
particularly useful in educating 
businesses on how to achieve 
compliance with OSHA 
requirements in advance of any 
inspection.

The instruction is available 
electronically on OSHA’s Web site 
at http://www.osha.gov/OshDoc/ 
Directive_pdf/CPL_03-00-006 pdf.

Under the Occupational Safety 
and Health Act of 1970. employers 
are responsible for providing 
a safe and healthful workplace 
for their employees. OSHA’s 
role is to assure the safety and 
health of America’s working 
men and women by setting and 
enforcing standards; providing 
training, outreach, and education; 
establishing partnerships; and 
encouraging continual process 
improvement in workplace safety 
and health. For more information, 
visit www.osha.gov.
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Michigan LegislativeN E W S

Michigan House votes to repeal service tax
The uproar from the business 

community over the tax on services 
that passed last October has gained 
momentum for a repeal. While there 
is apparently favor in the Legislature 
for the repeal, there is not yet 
agreement on a final plan for repeal

and replacement of the revenue.
The process moved forward 

in November, just before the 
Legislature took their recess, 
when the House passed House Bill 
5408 on a virtual party-line 58-48 
vote (two Republicans joined the

Democratic majority). House Bill 
5408 would repeal the services 
tax and replace the revenue with 
a surcharge on the new Michigan 
Business Tax (MBT). The bill 
includes a 32.9 percent surcharge 
taken after businesses calculate

their liability for gross receipts 
and business income before the 
investment credits are applied. 
The surcharge would roll back to
27.3 percent after calendar year 
2008. All companies would be 
capped at a $2 million surcharge 
liability, though banks would get i
23.4 percent surcharge after 2008  
and have no cap apply to them.

The Republican controlled 
Senate does not support House 
5408 in its current form. They | 
prefer a sunset on the surcharge 
and have voiced concerns 
regarding the $2 million cap, 
which is expected to benefit 27  
companies. The Governor and 
Democratic leaders are opposed to 
a sunset on the surcharge because 
of the uncertainty created.

Smoking 
ban bill 
delayed

Michigan legislation to ban 
smoking in public places, places of 
employment, and in food service 
establishments has been halted, 
at least for the time being in the 
House. After extensive debate in 
November over several proposed 
amendments excluding certain 
businesses from the bill, the 
leadership decided to drop voting a 
the bill and the proposed changes.

The Department of Community 
Health (DCH) has recognized 
November as National Lung 
Cancer Month. DCH predicts more 
than 8,200 Michigan residents will 
be diagnosed with lung cancer this 
year and of that, 5,840 will die 
from it.

Smoke and second-hand smoke 
are the leading causes of lung 
cancer. Approximately 25 percent 
of Michigan men and 22 percent of 
Michigan women smoke. Smokers 
are more likely to be younger, less 
educated and live in lower-income 
households, according to DCH.

Hey, is it legal for 
something to taste like this?

Introducing Cafe Bohême

C a f e
Bo h êm e

Resistance Is futile.

A unique b lend o f g o u rm et co ffee , 
prem ium  French vodka w ith c rem e  

and a hint o f van illa . 
B ased  on a  co n s id erab le  body of 

sam pling  research  w ith co n su m ers , 
res is tan ce  is ap p aren tly  fu tile .

www.cafeboheme.com
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Fortino’s celebrates 100 years
By Michele MacWilliams

On September 29, 2007, Fortino's 
of Grand Haven, Michigan, celebrated 
its 100th birthday, a milestone that 
very few retail establishments can 
boast. Owned by Margaret and Ken 
Michlitsch, Fortino’s was started in 
1907 by Margaret’s grandfather, Louis 
Fortino.

“It was the first licensee in Ottawa 
County -  right after prohibition,’ 
smiled Margaret.

Established in 1907, this family- 
owned and operated store has 
been passed down through three 
generations and they offer a fine 
selection of gourmet meats and 
cheeses, as well as wines and spirits 
among other groceries. They also 
roast peanuts in the shell every day 
-  and have for 100 years.

For many people who live or 
frequent downtown Grand Haven, the 
name Fortino’s conjures the smell of 
fresh-roasted peanuts wafting into the 
street, or childhood memories of a trip 
to the candy store with Grandma for a 
special treat.

“Many of our customers’ parents 
were customers, as were their parents 
before them. And for many visitors, 
Fortino’s is a must anytime they're in 
town,” says Margaret.

Fortino’s first opened in Muskegon, 
near where the Frauenthal Theater 
is located now. At that time, Louis 
Fortino had traveled halfway around 
the globe in search of a better life 
in the New World. He was bom 
in 1878, in Sant’ Ippolito - a tiny 
village in Calabria, Italy. His wife, 
Chiara Quintierri, was bom in the 
same village. They were married 
in 1899, and their first son arrived 
approximately one year later.

However, at the turn of the century, 
opportunity no longer existed in the 
Old World, and Louis now needed 
to provide for a family. So, like so 
many other immigrants, he turned 
his sights to America. With little 
more than a suitcase, he headed to 
Buenos Aires, Argentina, alone in 
the hopes of establishing himself and 
raising enough money to send for his 
family. He remained there for three 
years during which he worked on the 
Pampas as a Goucho (cowboy) and 
was only able to travel home once.
He sent nearly everything he earned 
back to his new bride.

Louis's fortunes took a turn for the 
better in 1903, when he was able to 
come to the United States. He worked 
in a brick yard in Zeeland, Michigan 
and then at a glass factory in Holland 
for four years.

In 1907, he happened into a little 
fruit and cigar shop in Muskegon. He 
asked the owner about business. The 
owner was also an immigrant trying to 
earn money to send for his family, but 
had grown tired and wanted to return 
to Italy. He sold the store to Louis, 
and Fortino’s was bom.

Louis did well at the little cigar 
shop, and by 1911 he’d finally saved 
enough money to send for Chiara and 
his son, Frank. In that same year, he 
purchased a larger fruit and vegetable 
store in Grand Haven, Michigan.
They had five children in all that 
survived past childhood.

The Roaring ‘20's were a prosperous 
time for America, and Louis 
prospered with the country. He built 
a new building down the street and 
eventually moved Fortino's to that 
spot. Louis & Chiara continued to 
run the store until it was purchased 
by their son, Paul, and his wife, Jane, 

in 1941. Paul was 
the first Fortino to 
go to college. He 
graduated Cum 
Laude from the 
University of 
Notre Dame with 
a Bachelors of 
Science in Chemical 
Engineering and 
found work in 
Indiana, where he 
met his wife. The

two came back to 
Michigan to purchase 
the store and operate it.

On December 7,
1941, the Japanese 
bombed Pearl Harbor, 
and America found 
itself immersed in the 
Second World War.
Paul promptly joined 
the Army Corps of 
Engineers where he 
worked full-time for 
the next five years.
During this period, the 
family business was 
primarily run by Jane 
with help from Louis 
and Chiara.

As the war drew 
to a close, Paul and 
Jane could see the 
writing on the wall.
They recognized the 
approaching era of 
supermarkets and 
the end of “Ma and 
Pa” grocery stores.
Against the advice of 
many local merchants 
and friends, they changed Fortino’s 
from a wholesale and retail produce 
store to a gourmet food store. The 
change proved fortunate. Of the 
roughly 30 small grocers in town at 
the end of the war, Fortino’s is the 
only one which remains.

Paul and Jane owned the store 
until 1977 when they sold it to their 
fourth child, (of five) Margaret, and 
her husband, Ken Michlitsch. Like 
Margaret’s father Paul, her husband 
Ken was headed down a completely 
different career path. With a Master's 
degree in Mathematics from the 
University of Notre Dame and a 
career in the Navy, running a specialty 
food store wasn’t in his plans. That 
changed when he met Margaret.

Ken and Margaret have four 
children, Jeff, Ken, Matt and Rita. All 
four have worked in the store and all 
four have since gone on to college 
and careers of their own. They all 
graduated as engineers, (two aerospace 
and two mechanical) however one 
now works as a financial analyst for a 
hedge fund. The two youngest - Matt 
and Rita -received AFD Foundation 
scholarships.

Fortino’s success is largely due 
to the commitment of its owners 
to provide down-home friendly 
service. It is also due to the store’s 
unique gourmet grocery offerings.
The smell of freshly roasted peanuts 
greets customers as they enter the 
front doors. Gourmet meats and 
cheeses, with heavy emphasis on 
those from Italy (salami, prosciutto, 
parmigiano, provolone, Romano) are 
artfully displayed in the deli section 
while handmade melt-in-your-mouth 
chocolates are favorites at the candy 
counter. Those looking for a special 
bottle of wine or a microbrew beer 
will find it here as well, and the store’s 
spirits section is also extensive. It is 
the kind of place that customers come 
when they need a special liquor for a 
recipe or a unique holiday gift.

Over the years, Fortino’s has 
been a good investment for its 
owners. The store provided the 
income to send three generations 
to college, and someone from each 
generation so far has come back to 
run the store. Will one of Ken and 
Margaret’s children continue the 
tradition? Only time will tell. 
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YOUR OPPORTUNITY FOR ADDED PROFITS 
HAS JUST OPENED UP.

CASK N016

It's  abou t qua lity , no t q u a n tity . Expand your kingdom at www.CrownRoyal.com
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Remind your customers that Lottery tickets make great holiday gifts

By Tom Weber, Acting Commissioner

With the holiday season upon 
us, you will want to remind your 
customers that Michigan Lottery 
tickets make great gifts for family 
and friends. This year, there are 
plenty of options available.

Leading the gift-giving pack is the 
Lottery’s Millionaire Raffle ticket. 
With only 600,000 tickets available, 
people can give the gift of a chance 
to win one of six of $1 million, 12

growing brand in New England
• Roasted from the finest 

Arabica beans in preferred 
varieties and flavors

• Industry best merchandising 
program

• Rebate program
• Free coffee program

NEW
England
coffee

prizes of $100,000 and 2,000 prizes 
of $500. The drawing for this game 
will be no earlier than Jan. 2, 2008.

Let's not forget the holiday-themed 
instant games. Winner Wishes.
$2 ticket, is on sale December 10.
You will want to be sure tickets 
that were launched in November.

including Cashing Through The 
Dough, Evergreen, Holiday Gold, 
Treasure Tree, Rollin' in the Dough, 
and Double Red Millions are fully 
stocked. Other December tickets 
include $2 Wild Number Bingo, on 
sale December 10, and $2 Crazy Wild 
Time, Doubling Red 7’s and $5 Super

Gems, available on December 21 
Please note that new instant games 

shipping in late December will 
arrive on Friday, Dec-21 rather than 
the typical Monday arrival date.
This is being done to help ensure 
that you have plenty of inventory 
the weekend before the holiday.

Get
Quenched!

Absopure 
Natural Spring Water 

Is Available 
In Just The Right Size 

For People On the Go!

THE HYDRATION DRINK
Naturally clean, naturally clear Absopure. 

Available at fine stores everywhere.

Absopure 
Tastes Great Because It 

Comes From Our 
Own Natural Source In 

Pristine Southern Michigan!
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Accounting firm helps build success for Ohio 
convenience stores and gas stations

Jerry Shriner has seen many changes 
in the gas station business in his 35 
years as owner of an accounting 
service franchise in Ohio. Even his 
firm's name has changed three times. 
However, they still retain the original 
name "Marcoin" as the beginning 
of the new name: Marcoin. E.K. 
Williams Fiducial. Headquartered in 
Pickerington Ohio, Shriner and his 
staff cater to convenience stores and 
service stations, particularly gasoline 
retailers.

With all of the new taxes and 
consolidations, the independent gas 
station struggles to survive. Shriner 
and his company endeavor to help 
their independent clients improve 
their bottom line by counseling them 
and helping them to closely monitor 
their profit/loss statements.

Also by staying abreast of changes 
in the industry, the accounting firm 
helps retailers be prepared and meet the 
challenges. "After Hurricane Katrina, 
the media and government agencies 
accused gas stations of price gouging, 
when it was the oil companies. I put 
together documentation that proved the 
gas stations weren’t gouging. The cost 
to the oil companies went up nine cents 
and they (the oil companies) raised 
it over $1 per gallon,” said Shriner.
He talked to numerous government 
officials including the Attorney 
General.

“I see what is happening to the 
independent dealer. It's criminal.
We have dealers that pay $10,000 in 
credit card fees per month. When 
you add the two percent charge plus a 
per transaction fee. it adds up to 7-1/2

cents per gallon, just for accepting 
credit cards." said Shriner. Then 
you have the standard federal tax 
of 18 cents and the state tax of 28 
cents plus the Underground Storage 
Tank Fund tax of one tenth of a 
cent per gallon and top that off with 
the newly applied CAT tax which 
amounts to half a cent per gallon for 
most independent gas stations, and 
everyone profits except the dealer, 
according to Shriner.

He understands the squeeze put 
upon his clients and his family 
members who are also in the service 
station and convenience store 
business. His brothers Tim and Jim 
Shriner own Broad and James Shell 
station in Columbus. His sister 
Jolynne and her husband Frank 
Gates own Reynoldsburg Sunoco 
in Reynoldsburg and sister Judy 
and her husband Charlie Gang own 
Harrisburg Sunoco in Columbus and 
Etna Sunoco in Etna.

Jerry's brothers believe they are 
being unfairly charged by their 
jobber. "True North is a large gas 
distributor that is partly owned by 
Lyden Oil and Shell. Shell turned 
over all of their dealers to True 
North,” explained Shriner. “My 
brothers are being charged nine 
cents over rack price while the 
competitor across the street is selling 
gas 12 cents less per gallon than his 
brothers can even buy gas for. They 
call Shell, who tells them to talk to 
their jobber.” This is a “Catch-22” 
because True North is their jobber. 
“My brothers’ sales have dropped 60 
percent since being supplied by True

North,” said Shriner.
Shriner further explains, “If you 

own 50 percent of the company 
you’re selling to, (as Marathon 
owns Speedway), you can file a 
consolidated return and exclude 
sales between those companies from 
the CAT tax.

Shriner tries to help service 
stations and convenience stores 
combat the effects of taxes and 
high costs of fuel and credit card 
processing-things they cannot 
control by counseling on business 
practices, inventory and other things 
the retailers can control.

Marcoin EK Williams Fiducial 
also handles payroll, development 
of business plans and income and 
cash flow projections. They help 
companies understand and choose 
the best way to start a business, 
whether it should be LLC, (Limited 
Liability Company), a corporation,
C corporation, a sub-S corporation 
or a partnership.

“We’ve also helped clients borrow 
money to build, buy or remodel 
convenience stores,” says Shriner.

“Our job is not to just do the 
accounting, but also give them 
advice,” says Shriner. This means 
making bimonthly “face to face" 
visits with the store owners or 
managers. One visit is to just

collect the books and papers and the 
next visit is to discuss the results. 
“We develop profit/loss statements 
that are designed specifically for 
the service station or convenience 
store. We discuss with them the 
changes they can make to increase 
their profits. We also help them 
maximize their profits by controlling  
their inventory,” explains Shriner.

Something he says his family 
members have done that works well is 
establishing their niche. His brothers 
are strong on the towing business and 
also offer automotive repair services 
and a few convenience items. His 
sister, Jolynne in Reynoldsburg 
concentrates on the repair service and 
his sister, Judy has gas/convenience 
stores without repair or towing. “You 
have to tailor your station to what 
you’re good at,” said Shriner.

The Marcoin EK Williams Fiducial 
staff service over 100 clients 
in central Ohio, from Toledo to 
Cinncinatti. “We have 30 to 40 
clients who have been using the firms 
for over 20 years,” said Shriner. His 
wife Diane, daughter Jodi Nesbit 
and son Dan Duffy are on the staff. 
Other staff members are Mike Eaton, 
Kim Tool, Bonnie Temper, Sharon  
Schick, Debbie Miller and Rocksans 
West. For more information, call 
their office at (614) 837-7928.



call 8 0 0 .4 7 7 .4 7 4 7 . D T E  E n e rg y *
or visit my.dteenergy.com. Detroit Edison

For information on Detroit Edison programs, products and services,

Investing in. ..
Southeast Michigan's future.
Detroit Edison is planning more than $600 million in upgrades to Southeast 
Michigan's electrical system. Work has already begun. Once completed, it will 
provide improved reliability for years to come. We’ll be:

• Repairing or replacing hundreds of transformers, fuses, lightning arresters and 
other pieces of equipment.

• Trimming thousands of trees to reduce power outages.

• Replacing or reconductoring miles of overhead power lines.

• Inspecting thousands of utility poles to identify and correct potential problems.
• Rebalancing Southeast Michigan's electrical system to prevent overloaded 

electrical circuits.

This is all a part of our ongoing commitment to deliver the energy our 
customers need, when they need it —  today, tomorrow and into the future.
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Spartan invests in its future
Spartan Stores Inc. is focusing 

on integrating its newly acquired 
Felpausch grocery stores into its 
network during the second half of its 
2008 fiscal year.

According to the Grand Rapids 
Press, the retailer plans to spend $1.5 
million to $2 million per store for 
merchandise changes, store remodeling 
and employee training in its third 
and fourth quarters. Spartan plans to 
renovate the stores and rename them 
either Family Fare or D&W, depending 
on market demographics.

Spartan is the country's 10th-largest 
grocery distributor, with close to 400

independent grocery stores as its 
customers in Michigan, Indiana and 
Ohio. It also owns 88 grocery stores 
in Michigan and 14 drug stores 
in Ohio, including Family Fare 
Supermarkets, D&W Fresh Markets, 
Glen’s Markets, Felpausch Food 
Centers and The Pharm.

Spartan expects the Hastings- 
based, 20-store Felpausch 
acquisition to add about $85 million 
in sales during the fiscal year.

In October. Spartan finished 
remodeling Felpausch’s Eaton 
Rapids store, which was renamed 
Family Fare. According to Craig

Spartan promotes 
Eidson to President

Spartan Stores has promoted Dennis Eidson to president of the 
company and named him to the board of directors. Eidson, who 
joined Spartan in 2003 as executive vice president of marketing and 
merchandising, had been promoted to executive vice president and chief 
operating officer in February 2007. He remains chief operating officer, 
and continues to report to Craig Sturken, who remains chairman and 
chief executive officer and relinquishes the role of president to Eidson.

Under the new organizational structure, Derek Jones, executive vice 
president, supply chain, will report to Eidson, and Tom Berg, vice 
president of business development, will report to Jones. Both Jones and 
Berg had previously reported to Sturken. Spartan’s board expands to nine 
members with Eidson’s appointment, which expires in 2010.

"The position of president and new reporting structure will allow us 
to better accommodate our continued growth,” said Sturken, who said 
he would focus less on day-to-day operations and more on “long-term 
strategic growth aspects” of the company’s business plan.

Spartan
Sturken, Spartan’s chief 
executive, the grand opening 
sales exceeded expectations.

In addition, Spartan recently 
reopened a Family Fare store in 
Marshall. The grand opening 
celebration included a ribbon cutting 
ceremony by Marshall's mayor.
Chris Olson.

The newly remodeled store, 
the result of $1.5 million in 
improvements, is an example of the 
progressive changes that Spartan is 
including in its store renovations.
Customers are now greeted at a 
welcome center featuring free coffee.

A destination organics section in the 
produce area features over 80 items 
and the floral section highlights a new 
floral bouquet and arrangement case 
plus new island displays for plants are 
floral promotions. Other new offering 
for customers include Expressions 
from Hallmark greeting cards, prepaid 
services and gift cards, propane 
exchange and photo processing. 
Health Fairs will be held regularly to 
provide health care information, health 
checks, flu shots and more.

The Pharm offers $4 generic prescriptions at 
Toledo area stores

The Pharm, a chain of drug 
stores owned by Spartan Stores,
Inc, is now offering discounted 
generic drugs at all its discount 
drug stores in Northwest, Ohio and 
Adrian, Michigan, as part of its 
focused effort to improve the total 
healthcare of the patients served by 
The Pharm.

“The Pharm is very excited to 
offer its customers an affordable 
alternative to meet their prescription

and healthcare needs,” said Eddie 
Garcia, RPh., director of pharmacy 
for Spartan Stores. “Many of our 
customers will benefit from this 
program including senior citizens 
who may have exhausted their 
Medicare Part D benefits and 
cannot afford the medications they 
need. In addition, young families 
who may need antibiotics and 
other medications for various 
illnesses will be able to stretch their

healthcare dollars.”
The Pharm charges $4 per 

prescription for more than 300 
drugs prescribed for 30-day supplies 
of commonly prescribed quantities 
at its 14 pharmacies.

The list of drugs includes generic 
alternatives for some of the most 
commonly prescribed drugs used to 
treat diabetes, asthma, depression, 
heart disease, thyroid and other 
health problems.
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A F P DASSOCIATED
FOOD & PETROLEUM DEALERS, INC.

A n n u a l

Monday and Tuesday, Mon., April 28—5 p.m. to 10 p.m. 
April 28 & 29, 2008 Tues., April 29—4 p.m. to 9 p.m.

financial 46100 Grand River 
m m m u m  Novi, Ml 48375

For more information, contact Cathy at 2 4 8 - 6 7 1 - 9 6 0 0
Supported by:

Blue Cross 
 Blue Shield

Blue Care Network
of Michigan

Connect 
with 

Buyers!

Two days with 10 hours of uninterrupted selling!
A Selling Trade Show attracting buyers from convenience stores, 
supermarkets, specialty stores, drug stores and service stations. 

Admission ticket required $12 at the door Ask your sales rep for tickets
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AFPD members provide turkeys for 
26,400 Thanksgiving meals

On Friday, November 16, the Associated 
Food & Petroleum Dealers (AFPD) 
provided 2,200 families in the Metro Detroit 
area with turkeys for their Thanksgiving 
dinners, which equals approximately 
26.400 meals (at 12 servings per turkey).
In addition, to celebrate its 100th birthday, 
this year Faygo Beverages donated two 1- 
liter bottles of soda to go with each bird. 
This was the 27th year that the AFPD 
provided needy families with turkeys for the 
holidays. Since 1980. the AFPD program 
has donated over 44,000 turkeys for a total 
of approximately 528.000 meals.

“Many retailers and other local businesses 
have given generous donations for the program. 
This is one way we work together with the

community to provide local needy families 
with a holiday meal,” says Jane Shallal, AFPD 
president. Turkeys were pre-packaged with the 
help of National Honor Society students from 
Kettering High School in Detroit.

Spartan Stores delivered the turkeys, 
which AFPD purchased from Spartan at a 
substantial discount, to the MoTown Snack 
Foods warehouse on Lyndon in Detroit, which 
became “Turkey Central” for two days.

Turkey recipients were those nominated by 
representatives of 66 local churches and civic 
organizations. Most of these groups picked 
up the turkeys at MoTown Snack Foods. 
Other groups received their turkeys directly 
from the MoTown truck, which made stops at 
five locations around the Metro Detroit area.

The Associated Food & Petroleum Dealers thank the 
businesses and individuals below for their generous donations.
12 & Evergreen Shell 
12 Evergreen Service
7 Mile Food, Inc.
8 Mile Foodland
A & L Market #2 Inc 
Abbey Wine Shoppe Inc 
Amori's Marketplace 
Andy’s Country Market 
Apollo Supermarket 
Arts Liquor, Fine Wine 
ATM Of America, Inc.
Bank Of Michigan 
Banner Foods
Bellanca, Beattie & DeLisle, PC. 
Cadbury Schweppes Bottling 
Carl's Market
Chaldean American Ladies of 

Charity
Chaldean American Chamber of 

Commerce 
Chaldean Federation 
Cloverieaf BP & Grill 
Cloverleaf Market Inc 
Comerica Bank 
Conner Save-A-Lot 
Cracker Barrel Inc 
Cronin's Party Store 
CROSSMARK Sales Agency 
Diageo 
DTE Energy
DTE Energy Corp Services 
Fairline Food Center 
Falcon/Golden Valley Foods 
Faris Nalu
Father & Son Food Mart LLC
Faygo Beverages
Five Star Market
Food 4 Less
Food Max Supermarket
Food Pride Market

Franklin Liquor
Fuller Realty/Mohave Development 
Gadaleto, Ramsby & Associates 
Glasgow Wine & Liquor 
Harley Davis 
Hayes Market
Hollywood Supermarket Inc.
House Of Prime
In N Out Food Store #11 Inc
Indian Village Market
Joe & Kelly Sarafa
Karts Nuts Products
Kassab's Town & Country Market
Larrys Foodland
LaSalle Bank
Liberty Discount Drug Inc
Linwood Egg Co Inc
Liquor R Us of Farmington
Luxor Liquor
Majestic Wine & Deli Inc
Market Square of Birmingham
Mayfair Food Market
Meritor Group Development
McK's Wine Shoppe
McVee's
Mega Group dba Briggs 

Supermarket
Megan Mary Inc./BP Northwestern
Metro Food Center
Metro Media Associates
Mike's Fresh Market
Mio Inc. dba Park Place Liquor
Mitchs Party Store Pizzeria
MoTown Snack Foods
Munchies & More
Ned Grant
New Super Fair Foods 
Oakland Party & Liquor Shop 
Oakridge Supermarket 
Orion Market

Park Place Wine Shop 
Parklane Cork & Bottle 
Parkway Foods Inc 
Parkway Party Store 
Paul Nona
Pick & Save Supermarket 
Plum Hollow Market Inc 
Prairie Farms Dairy 
Prince Liquor & Wine Shop 
Professional Insurance Planners 
Re/Max
Rusko's Service Center 
Russ Party Store 
Saturn Super Foods 
Save A Lot Food Stores 
Savon Foods Super Store Inc 
Schott's Supermarket 
Security Express 
Shimoun, Valdo & Associates, PC. 
Sigma Sigma Sigma 
Southfield Center Party Store 
Southfield Funeral Home 
Southfield Muffler & Brake Center 
Spartan Stores, Inc.
Stan's Market 
Suburban Liquor Shoppe 
Superland 
Taylor Freezer 
The Vinery
Thrifty Scot Supermarket 
Tip Top Liquor & Wine Shoppe 
Treasure Island 
University Foods 
USA-Speed Stop 
Vineyards Wine Cellar 
Wine Depot Party Shop 
Wine Depot Party Shop 
Wine Tasters Party Shoppe 
Wireless Toys 
Zebari Family

A special thanks to...
MoTown Snacks, Spartan Stores; 
Faygo Beverages, Value Center 
Market and Interstate Brands- 
Wonder Bread Hostess.

We couldn't do it without 
the support from all these 
businesses!

A Huge Thanks to our AFPD Turkey 
Drive Committee and Volunteers!

Jim O'Shea, MoTown Snack Foods -  Turkey Drive Co-Chair  
Jim Attisha, Indian Village Market -  Turkey Drive Co-Chair 

From DTE Energy:
• Pamula Woodside 

Shonda Friday
• Janet Grozenski 

Michael Haughey 
Monique Holliday-Bettie 
Jeannine Howard

• Yolanda Paul-Green
• Lauren Walters 

Debra Wilkerson

From Faygo Beverages:
- Al Chittaro
• Orlando Woods
• Forest Bryson

From Sigma Sigma 
Sigma at EMU:

• Kaleigh Zebari
• Sargh Backus
• Sara Fry
• Michelle Trampel 

Shayna Rosenstein
• Courtney Deville
• Nicole Green 

Eliza Robbins
• Raechel Kirkton 

Monica Richmond
• Sara Bricolas
• Frankie Reud

AFPD Turkey Drive Committee and volunteers:
• Alaa Naimi, Thrifty Scot Supermarket
• Brian S. Yaldoo, Park Place Liquor
• Chip Geriach, Interstate Brands Corporation
• Chris Zebari, New Hudson Food Market
• Terry Farida, Value Center Market
• Gary M. Davis, Prairie Farms Dairy Co.
• Harley Davis, AFPD
• Dr. Jacoub Mansour
- Jim Garmo, Kuzana Enterprises
- John Denha, 8 Mile Foodland
• Mark Karmo, Falcon Management Group
• Mary Dechow, Spartan Stores
• Rocky Husaynu, Professional Insurance Planners
• Sonya Kory, Huntington Motors 
■ Toby Zeer, Security Express

Additional volunteers:
- Joan Tringale Bethany Line
• Brittany Haio Chelsea Krug
• Haylee Martin • The National Honor £
• Michael Martin students from Kettering 
• Bushra Mansour High School

A special thanks to Trooper Walter W. Crider o f the Michigan S 
Police, who provided a police escort for our turkeys!
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27TH ANNUAL TURKEY DRIVE, NOVEMBER 16, 

Longtime AFPD friend Toni Mcllwain of 
Ravendale Community Education Center 
on Harper in Detroit with AFPD Board 
Member Chris Zebari.

Distributing the Faygo at Sacred Heart ChurchNational Honor Society students from Kettering 
High School in Detroit traveled to MoTown 
Snack Foods warehouse to help us put the 
turkeys in bags. “These great kids made quick 
work out of a project that would have otherwise 
taken hours," said Michele MacWilliams, AFPD 
vice president of communications and Turkey 
Drive organizer. "We are truly grateful for their 
help!"

At Chittaro

Beverages 
9Ives hIs

Turkey Drive's

Human Services. Faygo donated 4,400 one-liter bottles of 
soda to celebrate their 100th birthday.

Many Turkey 
recipients 
also received 
Wonder Bread 
and Home Pride 
stuffing, thanks 
to Interstate 
Brands.

Preparing to pass out the turkeys at New 
Christ Cornerstone Baptist Church on 
Charlevoix in Detroit.

The Eastern Michigan University girls of 
Sigma Sigma Sigma Sorority pose with 
some of their new AFPD Turkey Drive 
friendsVolunteers and recipients at Southfield Human

AFPD Turkey Drive Co-Chairman, Jim
O’Shea, president of MoTown Snack Orlando Woods and Sonya Kory (in front) assist other
Foods, donated his warehouse for storing volunteers as they prepared to give away Faygo pop,
and distributing the turkeys. Additionally, turkeys, Wonder Bread and Home Pride stuffing to
he drove a truck to deliver turkeys to the Chaldean Federation recipients at Sacred Heart Chur
n eedy . Seven Mile in Detroit.

(Back row) Jim O'Shea, Rev Thompson and Chris 
Zebari pose with three turkey recipients (front row) 
at New Chr i t Cornerstone Baptist Church

Turkeys  
courtesy o fVolunteers pause for a picture.

Thanks again to the AFPD Turkey 
Dnve co-chairs, Jim Atisha (left) and 
Jim O’Shea!

Nicole Green of EMU's 
Sigma Sigma Sigma holds 

AFPD's Annual Turkey 
Dnve sign.

our GREAT volunteers, the AFPD Turkey Drive went without a hitch.
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KANSM ACKER Super Series is a large capacity custom er-operated p las­
tic, can and glass redem ption center that counts, crushes and bags both 
plastic and cans. The glass is returned in the D istributors' carton/cases.

STYLE WIDTH HEIGHT DEPTH

Front Unload W/O Side Glass 47" 72" 34"

The KANSM ACKER M INI 3 in 1 is a com pact version o f the Super 
Series m achine with a sm aller capacity custom er-operated plastic, 
alum inum can and glass redem ption center that counts, crushes 
and bags both plastic and alum inum cans. The glass is returned in 
the D istributors' carton/cases. This machine can be configured in 6+ 
different possible configurations to fit a lm ost any space provided.

STYLE WIDTH HEIGHT DEPTH
Rear Unload W/ Rear Glass 47" 72" 54"

Front Unload W/O Glass 32.5" 72" 33"
Rear Unload W/O Glass 72"47"

VOLTAGE
110-115V 1 Ph (Standard Outlet) 

PERFORMANCE/CAPACITY
Glass— 40/minute— Holds up to 300 
Plastic— 30-45/minute— Holds 160 

Cans— 50+/minute— Holds 720

34"
Front Unload W/ Rear Glass 32.5" 72" 53"

c o n t a c t  us f o r  a  3 0 - D a y  
 n o  o b l i g a t i o n  f r e e  t r i a l

Rear Unload W/Side Glass 53" 72"
VOLTAGE

110-115V 1 Ph (Standard Outlet) 
PERFORMANCE/CAPACITY

Glass— 40/minute— Holds up to 140 
Plastic— 30-45/minute— Holds 120-200 
Cans— 50+/minute— Holds up to 480

33"

379-8666 750 LAKE LANSING ROAD • LANSING, Ml 48906 
KANSMACKER.COM

A re  y o u  in t h e  m a r k e t fo r  a  P o in t o f  S o lo  S yst e m ?
T h e n  w e  h o v e  th e  R ig h t S o lu tio n  for A ll o f  T o u r n e e d s !

M a i t r e ’ D

M a rke tp la ce 
S olutions

Contact us for more information 
or a free in-store demo.

www.mp/mi.com
A F P D



Classified
NT STORAGE WAREHOUSE—Reasonable rates. 
Call (313) 491-1500.

STORAGE—Liquor, b eer an d  w in e  s to rag e. 
Licensed since 1946. Call (313) 491-1500.

FOR SALE-Banquet/party hall and restaurant, 
over 7000sq. ft., year-long business. Hall has 
over 350 seating capacity, plus a dance floor and 
bar. Restaurant has 60 seats plus bar and two 
fully equipped kitchens. Centrally located (near 
all the freeways) 5 min. from downtown. Seeing 
is believing. Please contact: BHAHALL@YAHOO. 
COM or Zak” 313-218-0961.

NEED EXTRA DRY STORAGE?—Family owned 
Westside Cold Storage for dry or freezer space. 
Located at 3340 Trumbull Ave., Detroit, Ml. 
Accessible Monday - Friday 7:00am to 3:00pm. 
Reasonable rates, easy unloading/pickup and 
protected by Guardian Alarm. Call (313) 961-4783.

BUSINESS OPPORTUNITY—Well established 
neighborhood supermarket. Entirely equipped 
ana stocked with inventory. High traffic area 
located in Lansing, Michigan. SDD Liquor 
license available for purchase/transfer. Seller 
will entertain potential buyers of the business 
only or of the business and real estate. Call 
(330) 495-9952.

FOR SALE—Michigan thumb area convenience 
store. Beer, wine, lottery, gas, food & property. 
Call (810) 387-3390 or (810) 387-0154.

LIQUOR STORE FOR SALE—Located in Muskegon 
West Michigan). Busy Location. Must sell, 
owner moving out of state. Asking $329,000. 
Serious enquiries only. Call (231) 288-0532.

FOR SALE-5hp meat grinder, pressure fryer, 
reg. fryer, shelving, kitchenware, meat slicers, 
electronic scales, holding oven, rotisserie oven, 
acrylic bins, stainless steel tabels, ice table, 
marinating machine, pannini maker, deli trays 
4 bowls. All in excellent condition, must sell 
immediately. Birmingham, Ml. Call (248) 644- 
4641 ask for manager.

FOR SALE— 4 acre commercial lot, more available, 
level, vacant. Roscommon County, Ml. Possible 
supermarket location in the center of town. 
$295,000 please call (989) 389-1428.

FOR SALE— 5 plus acres with 25,000 sq. ft. retail 
and storage building with phone, electric and 
natural gas. In the center of town. $495,000 
please call (989) 389-1428.

SALE—Alma, Ml. 14 plus acres at expressway 
with 6 on & off ramps. Good building site, class 
A road Natural gas at the street and electric onthe property $495,000 obo please call (989)
STORE FOR SALE- BEER, WINE & LIQUOR doing 
•8,000-$9,000/wk LOTTERY takes in $5.000/wk. 
Located in crty of Plymouth. $165,500 for 

only. MUST SELL. For information call 
Bill (734) 453-5040

PALLETS WANTED—Detroit Storage Co. Free pick 
up Call (313) 491-1500

FOR SALE—Price Reduced!! Bakery & pizza store 
since 1961 8-door walk-in cooler. High traffic 
area in St Clair Shores. Building and business 
included Will consider leasing building A must 
see Call Paul Muher at (586) 212-3138

FOR SALE—Great location (N/W 
Columbus, Ohio): Retail gasoline station with 

store and auto repair. Serious and 
inquiries only please Call (614)

KITCHEN FOOD FIRE SYSTEMS AND EXTINGUISHERS
Low discount pricing to all AFD members. 

remodels, inspections, recharging 
A l s o  servicing auto paint booths 

Range stations. All brands: Ansul. Pyrochem
__Servicing southeastern

M ic h ig a n  247 Alan Ross at GALLAGHERFIRE Equipment - 8oo-452-1540

AFPD Foundation Scholarship applications are available
Attention high school senior and 

college scholars, on January 1 , 2008, 
the AFPD Foundation Scholarship 
Application becomes available 
online. Each year AFPD awards at 
least 20 scholarships to deserving 
students. Scholarships are open to 
high school seniors, college freshman, 
sophomores and juniors who are

employees, the dependent children of 
full-time employees, customers or the 
dependent children of customers of 
AFPD member companies. At 
least 10 merit scholarships and 10 
minority scholarships are awarded 
annually, with at least three 
scholarships awarded to customers or 
children of customers.

A selection committee, which 
has no connection with AFPD, will 
evaluate the applications and select 
the winners. Checks, for $1,500 
each, will be distributed to winning 
students during the AFPD Foundation 
Golf Outing on July 16, 2008. For 
additional information, please go to 
AFPD’s website, www.afdom.org.

MyBlue“
My L ife , My H ea lth  Plan

It’s your life.
Choose your health plan.
Welcome to MyBlue, Blue Cross Blue Shield of Michigan's 
new suite of individual health plans.

Individual Care BlueSM
Comprehensive plan for you and your family

Value Blue™
Basic health coverage with low monthly premiums

Young Adult BlueSM
Basic health coverage for young adults, age 19 to 30

Flexible Blue™
Combine a comprehensive health plan with a tax- 
advantaged Health Savings Account

To sign up today or for more information regarding 

benefits and rates on MyBlue plans, contact the 

Associated Food & Petroleum Dealers at 248-671 -9600.

MyBlue offers the quality benefits, flexibility and valuable 
services you’ve come to expect from Michigan’s most trusted 
name in health care.

Choose from our MyBlue plans, designed to meet your needs 
and fit your budget, at any stage of your life.

Blue Cross Blue Shield of Michigan is a nonprofit corporation and independent licensee of the Blue Cross and Blue Shield Association.
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SUPPORT THESE AFPD SUPPLIER MEMBERS
ASSOCIATES:
AMR - Association Management

Resources (734) 971-0000
AUTHORIZED LIQUOR AGENTS:
General Wine & Liquor (313) 867-0521
National Wine & Spirits 1-888-697-6424

1-888-642-4697
Trans-Con Sales & Marketing 1-888-440-0200
AUTO PARTS:
Mighty Auto Paris (614) 252-6000
BAKERIES:
Ackroyd's Scotch Bakery

& Sausage (313) 532-1181
Awrey Bakeries 1-800-950-2253
Great Lakes Baking Co (313) 866-0300
Interstate Brands/

Wonder Bread/Hostess (248) 588-3954
Taystee Bakeries (248) 476-0201
BANKS/FINANCIAL SERVICES
ATM Depot (248) 414-9600
ATM Management (614) 891-9200
ATM of America (248) 932-5400
ATM of Michigan (248) 427-9830
Bank of Michigan (248) 865-1300
Bravo Tax (248) 336-1400
Citizens Bank (248) 324-8537
Comerica Bank (313) 222-4908
Community South Bank (616) 885-1063
DTI Systems - Quick Capital (586) 286-5070
LaSalle Bank 1-800-225-5662
Metropolitan Mortgage Group (614) 901-3100
Michigan Merchant Services (616) 794-3271
MoneyGram . . (517) 292-1434

(614) 876-7172
Peoples State Bank (248) 548-2900
Quickserv Tax .....................(248) 586-1040
Temecula Valley Bank (440) 256-2664
BEVERAGES:
7UP/American Bottling............... (313) 937-3500
Absopure Water Co.....................  1-800-334-1064
Allied Domecq Spirits USA (248) 948-8913
Anheuser-Busch Co 1-800-414-2283
B & B Beer Distributing Co . (616) 458-1177 
Bacardi Imports. Inc (734) 459-2764
Brown-Forman Beverage Co (734) 433-9989
Brownwood Acres (231) 599-3101
Cadillac Coffee (248) 545-2266
Central Distributors . . (7 3 4 ) 946-6250
Coca-Cola Bottlers of Ml

Auburn Hills (248) 373-2653 
Belleville (734) 397-2700 

Metro Detroit (313) 868-2008 
Port Huron (810) 982-8501 

Coca-Cola Bottling - Cleveland . (216) 690-2653
Coors Brewing C o ....................... (513) 412-5318
Diageo 1-800-462-6504
E & J Gallo Winery (586) 532-0321
Eastown Distributors (313) 867-6900
Faygo Beverages. Inc . (313) 925-1600
Future B ra n d s ............................. (248) 471-2280
Galaxy Wine ............................... (734) 425-2990
General Wine & Liquor Co.. .. (313) 867-0521
Great Lakes Beverage .......... (313) 865-3900
Hansen's Beverage . (313) 575-6874
Henry A Fox Sales Co 1-800-762-8730
Hubert Distributors. Inc .................(248) 858-2340
Intrastate Distributors . (313) 892-3000
J Lewis Cooper Co....................... (313) 278-5400
Jones Soda ........................... (269)217-4176
Kent Beverage Co Inc . (616)241-5022 
L & L Wine World (248) 588-9200
McCormick Distilling Co . (586) 296-4845
Michigan Beverage Dist LLC . (734)433-1886 
Mike's Hard Lemonade . (248) 344-9951
Miller Brewing Company (847) 264-3800
National Wine & Spirits 1-888-697-6424

1-888-642-4697
New England Coffee Co . . (717) 733-4036 
On Go Energy Shot 1-877-LIV-ONGO
Paramount Coffee......................... (517)853-2443
Pepsi-Cola Bottling Group

-Detroit ........................... 1-800-368-9945
-Howell 1-800-878-8239
-  Pontiac............................... (248) 334-3512

Pernod Ricard USA (248) 601-0172
Petitpren. Inc..................................(586)468-1402

Powers Distributing Co. Inc (248) 393-3700 
Premium Brands of Ml (Red Bull) 1-877-727-0077 
Skyy Spmts (248) 709-2007
Tri-County Beverage (313) 584-7100
United Beverage Group (404) 942-3636
Xango (313)608-9847
BROKERS/REPRESENTATIVES:
Bob Arnold & Associates (248) 646-0578
CROSSMARK Sales Agency (734) 207-7900
Group One Realty, Inc (614) 888-3456
Hanson & Associates Inc (248) 354-5339 
J .B Novak & Associates (586)752-6453
S & D Marketing (248) 661 -8109
CANDY & TOBACCO:
Altria Corp Services, Inc (734)591-5500
Nat Sherman (201) 735-9000
RJ Reynolds (336)741-5000
CAR WASH:
Beck Suppliers, Inc . . .(419)332-5527
Kleenco Car Wash Services (614) 206-2313
RS Hill Car Wash Sales & Service (937) 374-1777 
Synergy Solutions (330) 497-4752
CATERING/HALLS:
A-1 Global Catering (248)514-1800
Farmington Hills Manor (248)888-8000
Karen's Kafe at North Valley (248) 855-8777
Lawrence Brothers (616)456-1610
Penna's of Sterling (586) 978-3880
St Mary's Cultural Center (734)421-9220
Tina's Catenng (586)949-2280
DAIRY PRODUCTS:
Country Fresh/Melody Farms 1-800-748-0480
Dairymens 1-800-944-2301
H Meyer Dairy (513)948-8811
Kistler Farms (269) 788-2214
Pars Ice Cream Co (313)366-3620
Prairie Farms Dairy Co . (248) 399-6300
EGGS & POULTRY:
Consumer Egg Packing Co (313) 871-5095
Linwood Egg Company (248)524-9550
ENVIRONMENTAL & ENGINEERING:
Environmental Compliance 

Technologies. LLC 1-866-870-8378
Environmental Services of Ohio 1-800-798-2594 
Flynn Environmental. Inc (330)452-9409
Huron Consultants . (248) 546-7250
Oscar W Larson Co (248) 620-0070
PM Environmental (517)485-3333
FRESH PRODUCE:
Andrews Brothers Inc

Detroit Produce Terminal . . .  (313) 841-7400
Aunt Mid Produce C o ................. (313)841-7911
FUEL SUPPLIERS:
Atlas Oil 1-800-878-2000
Central Ohio Petroleum

Marketers. Inc............................(614)889-1860
Certified Oil Company (614)421-7500
Countywide Petroleum . . (440) 237-4448
Free Enterprise, Inc.....................(330) 722-2031
Gilligan Oil Co of Columbus, Inc. 1 -800-355-9342 
Gillota, Inc (216 ) 241-3428
Refiners Outlet Company . (216) 265-7990 
Ullman Oil. I n c ....................  (440)543-5195
ICE PRODUCTS:
Arctic Glacier. Inc .....................(810)987-7100
U .S. Ice Corp . (313)862-3344
INVENTORY SERVICES:
PICS/Action Goh's 1-888-303-8482
INSURANCE:
AAA Michigan 1 -800-AAA-MICH
Advanced Insurance Marketers . (517)694-0723 
Al Bourdeau Insurance Services (248) 855-6690 
BCBS of Michigan 1 -800-666-6233
CBIZ/Employee Benefit

Specialist Inc...........................(614) 793-7770
Charles Halabu Agency Inc. (248) 968-1100 
Frank Gates Service Co (614) 793-8000
Frank McBride Jr., Inc................. (586) 445-2300
Gadaleto, Ramsby & Assoc . . .  1-800-263-3784
JS Advisor Enterprises, Inc.........(248) 684-9366
Lyman & Sheets Insurance.......... (517) 482-2211

North Pointe Insurance................(248) 358-1171
Rocky Husaynu & Associates (248) 851-2227
Underground Storage Tank Insurance (Lyndall 
Associates, Inc.) (440) 247-3750

MANUFACTURERS:
Art One Sign Expo, Inc. (248)591-2781
Burnette Foods. Inc (616) 621-3181
General Mills (248) 465-6348
Jaeggi Hillsdale Country Cheese (517) 368-5990 
Old Orchard Brands (616) 887-1745
Red Pelican Food Products (313) 921-2500
Signature Signs (586) 779-7446
Singer Extract Laboratory (313) 345-5880
MEAT PRODUCERS/PACKERS:
Kowalski Sausage Company (313) 873-8200
Nagel Meat Processing Co (517) 568-5035
Wolverine Packing Company (313) 259-7500
MEDIA:
The Beverage Journal 1-800-292-2896
Booth Newspapers .......... (734 ) 994-6983
Detroit Free Press (313) 222-6400
Detroit News (313)222-2000
HSI (586) 756-0500
Michigan Chronicle ............ (313) 963-5522
Suburban News—Southfield (248) 945-4900
Trader Publishing (248)474-1800
WDIV-TV4 (313)222-0643
NON-FOOD DISTRIBUTORS:
Items Galore (586) 774-4800
POTATO CHIPS/NUTS/SNACKS:
Better Made Snack Foods (313) 925-4774
Detroit Popcorn Company (313) 835-3600
Frito-Lay Inc 1-800-359-5914
Herr's Snacks ..................... (248)967-1611
Kar Nut Products Company (248) 588-1903
Motown Snacks (Jays. Cape Cod)(313) 931-3205 
Nikhlas Distributors (Cabana) (248) 582-8830
P ik a  Snak, Inc 1-866-466-9166
Up North Jerky Outlets (248) 577-1474
PROMOTION/ADVERTISING:
DBC America (313)363-1875
Enterprise Marketing ...............(616)531-2221
PJM Graphics (586)981-5983
Promotions Unlimited 2000. Inc (248) 372-7072
Sign-A-Rama - Commerce Twp (248) 960-7525
RESTAURANTS:
Copper Canyon Brewery (248) 223-1700
SECURITY/SURVEILLANCE:
ADT Secunty Services, Inc (248) 583-2400
Closed Circuit Communications (248) 682-6400
Freedom Systems Midwest. Inc (248) 399-6904
Scada Systems (313) 240-9400
SERVICES:
AAA Michigan 1-800-AAA-MICH
Advance Me Inc........................  (513)518-3150
Al Bourdeau Insurance Services 1-800-455-0323
American Communications of Ohio (614) 855-7790 
American Liquid Recyclers . . (740) 397-4921
American M aile rs....................... (313) 842-4000
AMT Telecom Group................... (248) 862-2000
Bellanca, Beattie, DeLisle . (313)882-1100
Binno & Binno Investment Co (248) 540-7350
C Roy & Sons (810) 387-3975
Carttromcs, Inc............................. (760) 707-1265
Cateraid. Inc................................. (517)546-8217
Central Alarm Signal ........ (313)864-8900
Cherry Marketing Institute (517) 669-4264
Clear Rate Communications (734) 427-4411
Cox. Hodgman & Giarmarco, P.C. (248) 457-7000
Cummins Bridgeway Power (248) 573-1515
Diamond Financial Products (248) 331-2222
Dragon Systems 1-888-285-6131
DTE Energy..................................  1-800-477-4747
Excel Check Management (248) 787-6663
Financial & Marketing Ent . (586) 783-3260
Gadaleto, Ramsby & Assoc . 1-800-263-3784
Gasket Guy (810) 334-0484
Great Lakes Data Systems (248) 356-4100
Integrity Mortgage Solutions . (586) 758-7900
Jado Productions........................(248) 227-1248
Kansmacker................................(248) 249-6666

Karoub Associates .. (517) 482-5®
Lincoln Financial Advisors............(248) 948-512
Marcoin/EK Williams & Co (614) 837-798
Marketplace Solutions.................. (248) 255-247
Mekani. Orow, Mekani, Shallal,

Hakim & Hindo PC (248) 223-983
Merchant Payment Services . (937) 256-324 
Metro Media Associates (248) 625-007
Murray Murphy Moul + Basil LLP (614) 488-041 
Network Payment Systems 1-877-4 7 3-947
Newco Sales & Management, LLC (legal
collections)....................................(248) 982-202
POS Systems Group Inc 1-877-27 -373
Rainbow Tuxedo (248) 477-661
RFS Financial S ys tem s............... (412) 999-150
Secure Checks........................... (586) 758-722
Security Express ...................(248) 304-190
Shimoun, Yaldo & Associates, PC (248) 851-790 
Signature Signs (586) 779-7440
Simplicity Wireless (619) 654-404
Southfield Funeral Home...............(248) 569-800
Staples 1-800-693-9900
UHY Advisors. Inc (248) 355-1040
Waxman Blumenthal LLC .............(216) 514-9400
Wireless Giant............................. (248) 786-4400
STORE SUPPLIES/EQUIPMENT SERVICES:
Belmont Paper & Bag Supply . (313) 491-6580 
Brehm Broaster Sales (989 ) 427-588
Culinary Products (989 ) 754-245
DCI Food Equipment .. (313) 369-168E
DryB's Bottle Ties (248 ) 568-4252
Envipco .................(248)471-4770
Hobart Corporation (734) 697-3070
JAYD Tags (248) 624-8997
Leach Food Equipment Dist (616) 538-1470
Lighting Supply Company 1-800-544-2850
Martin Snyder Product Sales . (313) 272-4900 
MSI/Bocar (248) 399-2050
Petro-Com Corporation................(216) 252-6800
Taylor Freezer (734) 525-2538
TOMRA Michigan........................  1 -800-6 10-4868
Wayne Service Group (614) 330-3730
WHOLESALERS/FOOD DISTRIBUTORS
Brownwood A c r e s ...................... (231) 599-310
Capital Distributors 1-800-447-818;
Central Foods Wholesale (313) 862-5000
Chef Foods (248) 789-53F
Consumer Egg Packing Co. . (3 1 3) 871 -509 
Cox Specialty Markets 1-800-848-035
D&B Grocers Wholesale (734) 513-171!
Derby Pizza (248) 550-445
EBY-Brown Co 1-800-532-9275
Great North Foods (989) 356-228
H T Hackney-Columbus............ (614) 751-5100
HT Hackney-Grand Rapids 1 -800-874-555
I & K Distnbuting (989) 743-649
International Wholesale (248) 353-8800
Interstate Brands/

Wonder Bread/Hostess........ (313) 868-56#
Jerusalem Foods ................ (313) 846-170
Kaps Wholesale Foods.............. (313) 567-671;
Karr Foodservice Distributors . (313) 272-6400
Liberty USA (4 1 2 ) 461-2700
Liberty Wholesale (586) 755-36Z
Lipari Foods ....................  (586) 447-3500
Mexicantown Wholesale .......... (313) 554-000
Nash Finch (989) 777-189
Nat Sherman (201) 735-90#
Nikhlas Distributors (Cabana) . (248) 582-8830
Norquick Distributing Co............. (734) 254-1000
Piquette Market ...............(313) 575-553
Polish Harvest (313) 758-0500
Robert D Arnold & Assoc (810) 635-8410
Royal Distributors of M l ............ (248) 350-1300
S. Abraham & Sons.......................(616)  453-6358
Sara Lee Foods US (508) 586-3398
Shaw-Ross International Importers (313) 873-767 
Sherwood Foods Distributors . (313) 366-3100
Spartan Stores. Inc..................... (6 1 6) 378-22#
SUPERVALU (937) 374-7609
Tom Macen & Son. Inc.........  (313) 568-0557
Total Marketing Distributor.......... (734) 641-3353
United Wholesale Dist...................(248) 356-7300
Value Wholesale...........................(248) 967-29#
Weeks Food Corp.......................  (586) 727-3535
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